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In reality, higher learning institutions are not fully benefitted from the adoption of social media in 
teaching and learning. Perhaps, most of them are relying on traditional lecture which is a face to 
face teaching methods. Moreover, the impact of adopting social media between IT and non IT 
student is not clearly define. The purpose of this paper is to present a study on the adoption of social 
media as a medium in teaching and learning between IT a d non IT student. The questionnaire is 
used to collect a demographics, social media usage levels and social media adoption stages in 
teaching and learning among IT and non IT students. The study found that there are no significant 
differences between IT and non IT students in terms of the level of usage in teaching and learning. 
As a result, adopting social media at higher learning institutions should be easier and acceptable in 
teaching and learning. 
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Introduction 
Today, social media is a phrase that everybody knows. Even the smallest country in the world have 
at least heard of Facebook and Twitter, and are most likely using them on a regular basis. Social 
media is an online communication platform to develop and improve the dissemination of 
information. Social media has been widespread in a short term. Social media consists of thousands 
platforms but a little different function.  Over the years, we have watched trends in social media 
exploit.  Dewing (2012) reported that Facebook had 1 billion users worldwide and 517 million 
user used Twitter whereas 10 million users were in Ca ada. The majority of social media uses are 
young people. Another study found that 77% of interet users between the ages of 12 and 17 and 
87% of internet users between the ages of 18 and 29 use Facebook (Madden et al., 2013).  Most 
of them spend 3 to 4 hours per day using the interne . They are engaging in the uses of Internet for 
watching videos, finding new information and downloading or uploading music or videos.   
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Most of universities have try to integrate social media such as Facebook in their learning and 
teaching strategies (Devedžić & Jovanović, 2015). Facebook is a very trendy networking websit  
between all age groups.  Over 90% of undergraduate students join Facebook in the United States 
(Ellison, Steinfield, & Lampe, 2007).  The students al o used social media to support student 
engagement, collaboration, and self-managed learning (Manca & Ranieri, 2013). 
 
Therefore, the studying can be more collaborative and efficient when using social media 
with the right strategy. Moreover, social media canassist integrate the group of knowledge to 
everyone studying and communicating more efficient n the class.  Social media can help students 
create and manage a study group, manage time effectively and find or store information to their 
learning. These are agreed with many studies which ave indicated that social media fosters the 
good communication, engagement, and. Social media allows students to interact with each other 
and the instructor through a simulator which comes with the whole of audio and visual objects.  
The students were able to manage social media for other purposes as well such as make a 
relationship with family and friends. The discovery indicated that the use of social media is very 
spacious and is growing fast with various purposes although not among the IT students. 
 
In reality, institutions of higher learning are not fully benefiting from the social media network in 
the global education, but still mostly rely on traditional learning management system (Li, Helou, 
Gillet, & others, 2012). The positive benefits of using social media is to create a student-centred 
education system needs to be used and also understood by students. Second, most of the previous 
studies about social media is from the West. Therefore, the results obtained are inconsistent. 
Further, IT and non IT students’ adoption level are different depend on their knowledge 
background. Refer to E-Learning National Agenda, they talk about how technology will 
revolutionize learning in the new millennium. So, hw e-learning serve the needs of the different 
learner.  How ICTs make learning more efficient, relevant, inclusive and fun? Therefore, we need 
to innovate their education and training systems through adoption of ICTs. Even ICT is an effective 
tool and make interest in learning but not just a means of achieving economic goals. This study 
attempt to answer the following research questions: 
 
1. What is the level used of social media among the students? 
2. How the social media adopt by students in teaching and learning? 
3. Is there a relationship between the adoption of social media and academic performances? 
 
Literature Review 
Social media has an interest not only for ordinary internet users, but also education. Use of social 
media in the classroom of colleges and universities is an imperative.  Use the higher the tendency 
always helps educators embracing interactive technologies so as to encourage the commitment of 
students with course content. In addition, its use to maintain active interaction among students. In 
addition, students who are introverted more confidet to participate actively in a virtual discussion 
(Ralph & Ralph, 2013). As such, this approach helps to increase contributions and to encourage 
better cooperation and deeper learning among the studen s.  As tools of social bookmarking and 
news sites such as Digg, Delicious, Reddit, and other elps to make decisions, accurate 
information, display images, or website by giving "tag" individual page in.  
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Holotescu & Grosseck (2015) says that only a few universities have been using strategies and 
integrate pedagogy or methods of teaching and learning based on social media. Students are asked 
to state whether they are using social media to learn or not and how they use social media for 
learning. The findings showed that 92% of students use the internet to learn. Other students clearly 
indicate that they are using social media platforms for their mathematics homework because they 
can Google equation. Thus, most of them using social media in a way that is positive and can help 
their learning at school (El-Badawy & Hashem, 2015). Social networking sites help achieve the 
needs and demands of communication. It is also an appropriate technique in communication and 
provide the potential to feel close to friends and family, in the user's own rate and time.   
 
Instead of that, social media also encourage studens to be more achievable in their academic. 
Wang, Chen, & Liang (2011) found that students who take online courses in particular alsofi l 
more time using online tools and social media is an additional learning tools when compared with 
students who take the course face to face especially. By creating a knowledge sharing among 
friends, social media creates an environment where incr ased critical thinking and collaboration 
can also be created in completing course. Therefore, the active involvement and the establishment 
of virtual relationships through social media offered the opportunity to increase and encourage 
students to use out classroom resources (Yu, Tian, Vogel, & Kwok, 2010).  
 
Students who used social media felt closer to theirpartners than students who do not join in social 
media (Annetta, Minogue, Holmes, & Cheng, 2009).  Social media allows students not only similar 
peer groups, but also to enhance peer group links existing (Wodzicki, Schwämmlein, & Moskaliuk, 
2012). Apart from increasing the number of peers in ocial media can adoptive behavioural range 
that exists in the classroom by establishing a neutral zone where students can interact with each 
other. Students who used social media feel more friendly in relation to their peers because they 
feel as if they have people to talk to if they have problems or if they need help. In addition, peer 
connections this encourages involvement of students initially felt scratchy with the discussion in 
class. 
 
In current developments, impacts must be contained so as not to poison your mind students 
nowadays. Technology, when used independently, doesn t necessarily contribute to learning. 
Social media can be lost of student focus to the teaching and learning process. A study released by 
Ohio State University exposes that students who used Facebook spend less time on studying and 
got lower grades than students who do not use the popular social networking sites. Many students 
spend time with serve things that did not generate any interest. Students commonly used social 
media for making friends and supporting each other, especially within the first few weeks after 
arriving at the University.  
 
Technology Acceptance Model (TAM) 
Acceptance and use of social media in this study are described using the Technology Acceptance 
Model (Davis, 1989). This is in line with the review (Alshare & Alkhateeb, 2008) using the concept 
of Technology Acceptance Model to study the acceptance of the Internet and its application. 
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Figure 1 Technology Acceptance Model (TAM) 
 
A model study was designed into two levels. Factors that led to easy use, the benefits, the network 
between the private and social and relevance is as individual use or level of early access to social 
media. The fourth variable studied to see how far accessing social media influenced by such 
factors. At the second stage of the study, see variable usage. Variable use of aims to see the purpose 
of activity of consumers related to accessing social media. Between variables, which are the 
indicators in this section are social interaction, e tertainment, the formation of identity and 
information sharing.  
 
Methodology 
The study was achieved through a questionnaire, which provided well-formed explanations to 
research questions. The survey was directed towards university students at School of Education 
and Modern Language and School of Computing at Univers ti Utara Malaysia. The survey 
questionnaire was distributed as survey questionnaires were personally distributed in classrooms. 
The survey included a variety of questions regarding demographical factors, how often 
respondents used social media and how long they are engaging in social media.  To achieve the 
research objectives, questions were asked about the level of use social media, how the respondents 
used social media in teaching and learning activities, the positive and negative impact of social 
media and academic performance. 
 
Sampling Process 
In this study, the population was defined as all students who are currently registered at School of 
Computing and School of Education and Modern Language. Currently, there are 1524 students, 
both at the postgraduate levels (masters and PhD), according to the official student record. About 
30% of Information and Communications (IT) students and Education students were selected to 
participate in the present study. This survey should respectively have been planned to have a 
breakdown of the 50:50 respondents were Education and IT. Unfortunately, because of a time 
constraint factor the respondent only 50: 30. 
 
The statistical analyses used to evaluate the data.Frequency analyses were also run to develop the 
profile of the participants and to examine the leve of social media use to answer the first research 
question. On a nominal scale the groups recorded, usually calculated and described verbally. The 
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' scale ' has no numerical organic compound. Frequency table is used to collect data. The table 
reports the highest frequency.  Another method usedis to give score to categories such as Strongly 
Agree, Agree, Moderate Disagree and Strongly Disagree. The score given is 5, 4, 3, 2 and 1 then 
produce an ‘average score’ by a numerical indicator. There are three stages used should be noted 
during data collection. Exploratory Data Analysis (EDA) is viewing the file data, before all the 
data is collected and entered, to get an idea of what is. It may be necessary to the collection of 
additional data or stop data collection when the conclusion already obvious or existing results 
prove worthless.  EDA usually overlap with data cleansing. EDA is important to ensure that the 
database clean and all the published analysis is con istent. EDA allows the next step is quite fast 
and properly planned. The second stage should start wi h clean data, so data analysis is consistent 
with each other. This stage should generate summary findings, relationships with model and 
interpretation of the data.  Changes need to be made to ata in the event of an error while entering 
data and so on. The next step is a method of collecting material related to information or data. In 




The first question of this study is striving to address “What is the level of use of social media 
among students?” To answer this question, frequency a alysis on social media usage was run. The 
findings indicate that the use of social media is quite popular among the students the sample with 
the majority having a Facebook account. This finding is consistent with a survey of Digital, Social 
and Mobile Phones (2015), which reported that Facebook claiming 1.366 billion active users in 
January 2015. The result of this study is also in parallel with other studies on students’ frequency 
of using social media. 48.75% of student use social media daily whereas 66.67% from IT students 
and 33.33% from non IT students.  55% allocate one t  three hours a day using to social media 
which is 50 % from IT students and others from non IT students.   
A lot of research that has been made in connection w th the use and uses of social media in teaching 
and learning. The most popular the use of social media is sharing information for IT students and 
interaction for non IT students. The faculty chooses ome different approaches to introduce social 
media to their students. Usually the faculty uses social media as part of the assignment, in which 
each student must interact, communicate, respond and cooperate with each other. Faculty also uses 
social media in all three categories such as personal, professional, and teaching use. This study 
was found that there are four categories of social media used. Almost students used social media 
to share the information and interact with their peers. Although students do not send the 
information or not communicate with friends and family, they spend most of the time see the 
information without interact in any way.  
Another uses of social media are discussion. Both groups stating that social media is used for 
discussion where the mean of 3.59 from IT students a d 4.18 is non IT students. When using social 
media, educators must be able to play an active role in the collaborative process. Educators must 
not only promote creativity and assess student activities but also inform and clarify 
misunderstandings that occur involving the content area and subsequent knowledge creation in 
order to maintain the integrity of the learning environment. 
This study does not indicate any relationship betwen the use of social media and student 
achievement. That frequency use of social media by students does not affect their academic 
performances. Data collected also shows most of the student's CGPA is between 3.2 and 3.69 for 
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both groups. Nevertheless, there are also a few studen s who obtained CGPA of 3.7 and above. But 
only several got their CGPA less than 3.2. However, it is proposed to the larger study covering the 
number of larger sample space to get more accurate results.  
This study indicates most students use social media to share information and discussion. In the 
relationship shown discussion and sharing of information that affects their academic performance. 
Although this study shows social media affects the increase in academic achievement but social 
media usage that unlimited doesn't help increase their achievement. Another reason student spends 
more time in social media may be due to the difficulty of their search for materials for academic 
or even setup their assignment. Use of social media in academic coursework can help students 
complete their assignments and also facilitates the s udents to get peer feedback on assignments 
and course content due to the ability to communicate wi h each other openly between partners. 
This study shows that students who use social media can better interaction with peers outside of 
class. 
The also study found that social media usage affects academic achievement of students. This shows 
that even though social media is attractions to encourage students to use it but the level of use 
according to the needs of time and purpose.  The finding may also be influenced by psychological 
factors of students ' acceptance of the technology.  This study supports the application model TAM 
in the context of attitudes, intentions and behavior against the use of media social.  In order to 
support these roles, educators must be provided with professional development which shows how 
to incorporate social media into the classroom so that i  will be used to encourage students to teach 
effectively. Educators are unacquainted with the existing time limit in creating lessons using social 
media at the same time making classes that do not use social media. Some educators have been 
using social media in their teaching but still many educators not to use social media for the purpose 
of teaching.  
 
Conclusion 
The study found that there are no significant differences between IT and non IT students in terms 
of the level of usage in teaching and learning. As a result, adopting social media at higher learning 
institutions should be easier and acceptable in teaching and learning. Moreover, the social media 
can be accessible via smartphones anywhere and anytime. In addition, the process of knowledge 
sharing is not going to be limited to any boundary including time factors. It is limitless.  
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